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Online Overview

Online Audience at a Glance

Total online audience monthly

56,886
IAQ Online Audience

Sitewide Audience Overview - Last 30 Days

15,557 -7.6%

Total Users

33,666 -31.5%

Pageviews

26.89% -17.4%

Bounce Rate

Session Duration

00:03:37 10.8%

1.64 -25.7%

Pages/Session

from previous 30 days

15,557 51.4%

Total Users

33,666 26.1%

Pageviews

26.89% 1.9%

Bounce Rate

Session Duration

00:03:37 -5.1%

1.64 -11.5%

Pages/Session

from previous year

Organic Search

Direct

Referral

Organic Social

Unassigned

Email

Organic Shopping

Paid Social

Organic Video

14.3%

77.3%

111 7,9427,9427,942

Country Total users

Canada 7.6K

United States 4.2K

United Kingdom 587

Germany 232

Australia 219

France 202

Italy 110

Netherlands 107

Ireland 99

Sweden 98

▼
City Total users

Toronto 1.4K

(not set) 775

Ottawa 653

Montreal 638

Vancouver 360

Calgary 272

New York 253

Ashburn 245

Edmonton 227

London 211

▼

Total users Total users (previous year)

January February March April May June July August September October November Decem…

0

10K

20K

SOURCE: GOOGLE ANALYTICS APRIL 2025

Website: 15,557
General Newsletter: 3,600
Artist Spotlight Newsletter: 3,600
Instagram: 21,800
Facebook: 10,000
X: 2,329



Media Kit 2025 Inuit Art Quarterly

— 
Your Home For Inuit Art

Online Overview male
female

18-24 25-34 35-44 45-54 55-64 65+
0

500

1K

1.5K

2K

Age

U
se

rs

Sitewide Audience Demographics - YTD
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Online Overview

IAQ Online Audience

SOURCE: GOOGLE ANALYTICS APRIL 2025

Sitewide Audience Demographics - YTD

Total users
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No data

desktop
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smart tv

40.7%

56.7%

Device Used

Age SplitGender Split

Age/Gender Breakout

No data

Chrome

Safari

Edge

Firefox

Safari (in-app)

Samsung Internet

Android Webview

Opera

Mozilla Compatible Agent

Others

4.6%

35.2%

52.5%

Browser Used

These demographics reports have thresholding applied, meaning GA4 will

not show age/gender data until the numbers get large enough - it's a

privacy setting we cannot alter. I have left the charts here for now, in the

hopes that as the year progresses our numbers will get large enough.

!
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Online Advertising Opportunities

Inuit Art Quarterly Billboard
Put yourself in the top news stories of the day! Coverage includes an ad below  
the IAQ’s top news stories on the IAF homepage, and the top-of-page Billboard  
on IAQ’s main landing page.*
$350 / month.  Minimum charge 1 month.

Calendar Billboard
Put your advertising in close proximity to the hottest Inuit art events in the country. 
Coverage includes Billboard placement on the IAF homepage above Calendar  
events, and the top-of-page Billboard on the main Calendar page*
$200 / month.  Minimum charge 1 month.

Inuit Art Quarterly Leaderboard
Take a spot in the heart of IAQ’s online content with a Leaderboard ad on the  
IAQ homepage. Advertise alongside fresh editorial content including news  
stories, features and artist profiles.*
$250 / month.  Minimum charge 1 month.

Medium Rectangle – Run of Site (ROS)
Give your ads run of the place! ROS ads appear in the sidebar on various pages  
across the site, including archival pages and IAQ online content.*
$250 / month.  Minimum charge 1 month.

Artist Spotlight
Sponsored Artist Spotlight. See next page for more details.
$500

Newsletter Leaderboard
Share your message with over 3,600 unique readers every month in the IAF’s 
beloved general monthly e-newsletter. Two units available per month.
$350 / newsletter leaderboard unit 

*Please note: When booking, ad material will need 
to be supplied in multiple formats to accommodate 
mobile applications. When supplying ad material  
for a Billboard unit please supply a Leaderboard 
version as well. We require a mobile version for  
all formats.

Online Advertising SpecificationsOnline Advertising Rates

Billboard Leaderboard Mobile BannerMedium Rectangle

970 x 90px 728 x 90px 320 x 100px300 x 250pxPixel Size

File Specifications
JPG or GIF file format
Resolution must be a minimum of 72 dpi
RGB colour
Templates available on request

Ad Submission
Ad materials must be submitted electronically
If you have questions about sending files
please contact us at 647-498-7717 
or advertise@inuitartfoundation.org

Files can also be sent directly to 
advertise@inuitartfoundation.org

Jessica Winters Hopedale (installation view) (2023)
COURTESY BONAVISTA BIENNALE PHOTO BRIAN RICKS © THE ARTISTLearn more about Monthly eNewsletters

Sponsored Content Opportunities both in print and online available, see next page for more details. 

https://www.inuitartfoundation.org/docs/default-source/media-kits/iaq_mediakit_2025-casepage_monthlynewsletter_02.pdf?sfvrsn=2f1a8d0a_2
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Sponsored Content

 
 

 

Sponsored content offers you an exclusive, customized marketing opportunity to align your 
brand and goals with the IAQ’s award-winning editorial. The IAQ is a trusted source of 
quality content, produced with attention and care. Sponsored content provides unique 
opportunities to deliver complex, nuanced messages to a deeply engaged audience. Created 
in consultation with sponsors, these stories also have long lifespans, since 77% subscribers 
never discard their magazines, treasuring and referring to editorial content for years. 

New for 2021: Dealer’s Choice

The Inuit Art Quarterly’s “Choice” is a dedicated double-page layout in the print magazine. 
This beloved staple of the IAQ’s editorial highlights a single artwork and maker from 
an insider’s perspective. Complementing each issue’s two “Choice” selections, one 
sponsored “Dealer’s Choice” is available as an opportunity to highlight a significant work 
available for sale to the magazine’s dedicated readership. This exclusive opportunity is 
only available four times per year, so book early to secure a spot.

Sponsored content starts at $2,500, but all packages are custom to each client’s goals. 
Please contact us to discuss how sponsored content can work for you.

You can also take best advantage of the IAQ's diverse audience by expanding your sponsored 
content publication online. Custom, multi-platform packages are available; please inquire for rates.

Artist Spotlight

The Inuit Art Foundation’s Artist Spotlight newsletter is a twice monthly eNewsletter 
highlighting a single artist–their signature works, career highlights and unique artistic 
achievements. A beautifully designed, discrete editorial offering, the Artist Spotlight 
is authored by Emily Henderson, Profiles Editor, and reaches over 3,100 unique readers 
every month - ²⁄³ of whom do not subscribe to the print magazine.

The Artist Spotlight pairs the best of the print magazine’s award-winning editorial and 
design, with the depth and breadth of the IAQ Profiles, the definitive home for biographies 
on Inuit artists, in an intimate, digital experience. Sponsors have the opportunity to work 
with the IAQ’s editorial team to select an artist of their choosing and feature 3-4 images 
linking directly to the sponsor’s website. Sponsorships are limited to one per month, 
making them an exclusive opportunity to associate your brand with this beloved editorial 
content and position your company as a trusted vendor in the industry.

Sponsored Content
Sponsored content offers you an exclusive, customized marketing opportunity  
to align your brand and goals with the IAQ’s award-winning editorial. The IAQ is  
a trusted source of quality content, produced with attention and care. Sponsored  
content provides unique opportunities to deliver complex, nuanced messages to a 
deeply engaged audience. Sponsored content is available both in print and online  
and is created in consultation with sponsors, these stories also have long lifespans, 
since 77% subscribers never discard their magazines, treasuring and referring to  
editorial content for years and the online version remains on our site indefinitely.  

Meet the latest featured artist View this email in your browser

SPONSORED

ARTIST SPOTLIGHT: KATHERINE TAKPANNIE

“A lot of my work has been rooted in who I
am and my journey. It is reflective of my life
experiences and I want to honour my
culture.”

Katherine Takpannie

Dear Sue,

The days are getting shorter lately in Southern Ontario. It’s mostly dark by 5:30 in the evening.
This shift in daylight hours can play tricks on the mind, making things seem a bit more dreary and
gloomy than those glorious summer days full of bright sunshine. That’s why I find myself
gravitating to all things vibrant as winter sets in. Surrounding myself in colour makes me think of
the effervescent works of award-winning photographer Katherine Takpannie, whose work I am
thrilled to share with you today. 

Takpannie, who currently resides in Ottawa, ON, grew an interest in photography after her uncle
gave her a point-and-shoot camera for her 15th birthday. After learning about the 365 Project—
where you take one photograph every day for a year—she started snapping photos and never
looked back. Since her early days experimenting with the medium, Takpannie has found a
passion for creating photographs that not only catch the eye but hold a message underneath. “A
lot of my work has been rooted in who I am and my journey. It is reflective of my life experiences
and I want to honour my culture,” she says. Takpannie’s talent for merging her culture and her art
has not gone unnoticed, earning her the New Generation Photography Award and the SAW
Prize for New Works in 2020. 

Subscribe Past Issues Translate

Meet the latest featured artist View this email in your browser

SUPPORTED BY RBC EMERGING ARTISTS

 
EMERGING ARTIST

SPOTLIGHT:

BRIAN KOWIKCHUK

Dear Sue,

We have officially closed Pisces season, and while I am not a diehard astrologist, I have a soft
spot in my heart for the qualities typically represented by the two fish who move in opposite
directions. Based in emotion and creativity, emphasizing empathy and imagination, the water sign
depicts a gentle push and pull that reminds me of the work and processes of Brian Kowikchuk. 

Having grown up watching his mother draw flowers in Inuvik, NT, Kowikchuk was inspired at a
young age to create. Currently working with the Artist Hub in Inuvik, Kowikchuk teaches art
classes as a tool for mental health and, as he told the IAQ, to “help our people understand the
different ways art is therapy.” While a lot of focus is often set on the impact a work has on others,
Kowikchuk acknowledges the impact on the artist; the ability to express yourself, to heal and to
identify yourself through creativity. 

Subscribe Past Issues Translate

Artist Spotlight
The Inuit Art Foundation’s Artist Spotlight newsletter is a twice monthly eNewsletter 
highlighting a single artist–their signature works, career highlights and unique artistic 
achievements. A beautifully designed, discrete editorial offering, the Artist Spotlight 
reaches over 3,600 unique readers every month—2⁄3 of whom do not subscribe  
to the print magazine. The Artist Spotlight pairs the best of the print magazine’s 
award-winning editorial and design, with the depth and breadth of the IAQ Profiles,  
the definitive home for biographies on Inuit artists, in an intimate, digital experience. 

Sponsors have the opportunity to work with the IAQ’s editorial team to select an artist 
of their choosing and feature 3-4 images linking directly to the sponsor’s website. 
Sponsorships are limited to one per month, making them an exclusive opportunity to 
associate your brand with this beloved editorial content and position your company as 
a trusted vendor in the industry.

Brian Kowikchuk Inukshuk (2022)

© THE ARTIST

Working mostly in acrylic, Kowikchuk creates immersive and expressive paintings that offer
multiple interpretations. Utilizing light and darkness to create depth and movement, does Inukshuk
(2022) show me a scene of a lone inukshuk being illuminated by the moonlit sky in a peaceful
meditation, or does it show a solitary figure about to be absorbed into a whirlpool of emotion,
dipping between waves and testing their strength? Perhaps a bit of both. The gentle movement in
Kowikchuk’s work is comforting and somehow creates a feeling of stability.

Subscribe Past Issues Translate

Katherine Takpannie Amautik (2018)

COURTESY OLGA KORPER GALLERY © THE ARTIST

This fall Takpannie hit a huge milestone in her career with her first solo exhibition, Reflect, at Olga
Korper Gallery in Toronto, ON. “Reflect showcases my perspective of a Western world through my
camera lens. I want my knowledge to be felt through my imagery,” she says. One of the pieces in
the exhibit was Amautik (2018), an image that immediately captured my attention with its serene
yet haunting display. Takpannie stands in the centre and faces away from the viewer, seemingly
gazing at something in the snow-covered distance. The soft blue-grey of the amautik and
matching hat—colours that would otherwise not stand out—are striking against the white
expanse. What I love about this photograph is how it can hold an entire story within it, and yet it is
so simple. 

Subscribe Past Issues Translate

For more details on this opportunity click here

https://www.inuitartfoundation.org/docs/default-source/media-kits/iaq_mediakit_casepage_artistspotlight_02.pdf?sfvrsn=7183d9ae_2
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Policies and Terms

Acceptance of any advertisement in Inuit Art Quarterly is at the sole discretion 
of the publisher. All copy and graphics are subject to the publisher’s approval.

Contracts
The publisher is not bound by any conditions, printed or otherwise, on contract 
or copy instructions when such conditions conflict with the rate card or the 
publisher’s policies. Contracts must be completed within one year (four issues). 
In the case of a lawsuit by any party against or enjoining Inuit Art Quarterly, 
relating to a given advertisement (including, but not limited to, libel, copyright 
infringement, defamation of character or plagiarism), the given advertiser 
and/or its advertising agency shall fully indemnify and save harmless Inuit Art 
Quarterly and the Inuit Art Foundation from all costs, damages and demands.

Terms
Advertisers and their agencies have dual liability to the publisher in the event 
of non-payment for advertising. The agency is responsible for the client, and 
vice versa, notwithstanding any statements to the contrary on agency or 
advertiser insertion orders or contracts.

Cancellation
Cancellations must be received by Inuit Art Quarterly in writing an advertiser 
must cancel their ad by space closing date. Rates that are based on a 
frequency schedule are subject to short rates if the full schedule is not 
complete.

Account Payment
Inuit Art Quarterly invoices are payable within 30 days from the date of the 
invoice except for online invoices which are due prior to campaign starts.  
Overdue accounts for print ads will be subject to a service charge of 2% per 
month commencing 30 days from the date of the invoice until paid. When a 
cheque or a pre-authorized debit is returned unpaid due to non-sufficient  
funds (NSF), an NSF fee of $45 is charged.

Errors
In the event of a material error in the advertisement that is the fault of Inuit Art 
Quarterly, the maximum liability of the magazine is limited to the space charge 
for that issue. In this event, the contract will be extended for one issue and the 
total contract price will remain the same.

David Poisey Majjaturq (Cleaning a Sealskin) (2018)
COURTESY DAVIC GALLERY © THE ARTIST


